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Rationale

Digitalisation has made significant headway in recent years, particularly following the outbreak of the 

COVID-19 pandemic. Against this background, it is important to analyse how consumers’ payment 

habits are changing at the physical point of sale, online and person-to-person.

Takeaways

• In 2022, cash is the most commonly used payment method in Spain at the physical point of sale and

in person-to-person transactions, but has declined compared with 2019.

• The decrease in the use of cash is primarily driven by two factors. First, the growth in online purchases,

which limits the opportunity to pay in cash and, second, a shift in consumers’ payment habits, with an

increase in the use of digital payment methods in their purchases.
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Introduction

The study on the payment attitudes of consumers in the euro area (SPACE)1 is a survey conducted 

by the European Central Bank (ECB) that compiles information on the payment methods used by 

consumers for their non-recurring payments (purchases at the physical point of sale (POS), online 

purchases and person-to-person (P2P) payments) and recurring payments (including rent, 

mortgage, household bills and taxes). The survey was first carried out in 2019 and a second study 

was conducted in 2022. 

This article describes the main SPACE results for Spain and analyses the changes in the use of 

payment methods since 2019, a period marked by the COVID-19 pandemic. Such analysis is 

particularly important at a time of growing digitalisation across all areas of society, including the 

use of payment methods, and as a broader range of digital payment methods become available 

to the public. 

The first section focuses on how consumers use the different payment methods to make their 

non-recurring purchases, taking into account the nature of the payments and different 

sociodemographic characteristics of the users. The second section describes the payment 

methods used to make recurring payments.

Non-recurring payments

The decline in the use of cash as a payment method has accelerated in recent years, particularly 

following the outbreak of the COVID-19 pandemic, which has intensified the ongoing digitalisation 

of the economy. 

The decrease in the use of cash is associated with two main factors. First, consumers’ purchasing 

habits are shifting, with fewer purchases made at the POS and more made online. Second, 

payment behaviour is changing, with greater use of digital payment methods for non-recurring 

purchases, particularly for payments at the POS and P2P transactions.

Changes in purchasing habits

Consumers in Spain are making more purchases through online retailers and fewer at the POS. 

In 2022, 80% of non-recurring payments were made at the POS, down by nearly 7 percentage 

1 This article is published to coincide with the ECB’s publication of the SPACE results for the euro area as a whole. Details of the survey 
methodology, along with the results for 2022, can be found on the ECB website.
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points (pp) on 2019 (see Chart 1). By contrast, online purchases were up by virtually the same 

proportion, rising to 16% of the total. 

These compositional changes in consumer purchases directly affect usage of the different 

payment methods. 

The rise in online transactions is leading to a drop in the use of cash as a means of payment, since 

online purchases generally preclude cash payment. Further, the shift from purchases at POS to 

online transactions has been concentrated in cash-intensive sectors, such as restaurants, hotels 

and supermarkets (see Chart 2), which has intensified the decline in cash usage. In these sectors, 

approximately 69% of payments at POS are made in cash. 

Changes in payment behaviour

Shifts in payment behaviour have a dramatic impact on the use of payment methods. 

Consumers may alter their payment behaviour for a number of reasons, such as changes in 

SOURCES: ECB and Banco de España.
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payment preferences or in access to and the acceptance of the different payment instruments 

(see Box 1). 

In recent years, it appears that the shifting payment habits of people in Spain have also been 

contributing to a lower use of cash, with consumers increasing the number of payments made 

with digital means for both POS and P2P transactions. 

Physical POS payments are still mostly made in cash (see Chart 3), although to a lesser extent 

than in 2019. The share of cash purchases was 66% in 2022, compared with 83% prior to the 

pandemic. In general terms, cash payments are used over card payments for smaller value 

purchases (an average amount of €22.6 in cash, as compared with €38.0 by card). As a result, the 

value of cash payments at the POS accounted for 51% of the total (65% in 2019). 

Bank cards are the second most popular means of payment and were used for 28% of purchase 

transactions, a 13 pp increase on 2019. Cards accounted for 37% of the total value of payments. 

Finally, mention should be made of developments in mobile payment apps, the use of which was 

negligible in 2019, whereas in 2022 they represented 3.7% of total POS payments.
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Purchases and payments, by economic sector
Chart 2
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Purchases and payments, by economic sector
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Based on the sociodemographic characteristics of the population, the study reveals that older 

citizens use cash more intensively (see Chart 4). Specifically, individuals aged over 55 pay for 

approximately 70% of their POS purchases in cash, compared with a share of almost 60% in the 

case of those aged under 40.

The use of cash has decreased since 2019 across all age groups, mainly driven by an increase in 

bank card payments. This increase was stronger among those aged over 65, whereas young 

people aged 18 to 24 have replaced cash payments primarily with card payments and mobile 

payment apps.

As regards the level of education, there are no significant differences at present in the use of cash 

across education groups. This situation contrasts with that observed in 2019, when the use of this 

means of payment was greater among individuals with a lower level of education and declined as 
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SOURCES: ECB and Banco de España.

a Mobile payments include those made with e-payment solutions such as banking applications, wallets, PayPal, Apple Pay and Samsung 
Pay, among others.

b The "Other" category includes credit transfers, bank cheques and loyalty points or cards, among others.
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Use of payment methods for POS and P2P transactions
Chart 3
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a Mobile payments include those made with e-payment solutions such as banking applications, wallets, PayPal, Apple Pay and Samsung 
Pay, among others.

b The "Other" category includes credit transfers, bank cheques and loyalty points or cards, among others.
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Use of payment methods for POS and P2P transactions
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the educational attainment level increased. Therefore, the use of cash by citizens across all 

education groups has converged at levels below those of 2019. 

By income level, cash payments decrease as households’ net income increases. The reduction is 

sharper for higher income groups.

Lastly, with respect to P2P payments, 71% of these transactions are made in cash, almost 20 pp 

less than in 2019. In value terms, cash payments account for 55% of the total (74% in 2019). The 

decrease in the number of cash payments appears to be related to digital payments becoming 

more convenient thanks, among other things, to new payment methods such as Bizum. Thus, 
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SOURCES: ECB and Banco de España.

a Mobile payments include those made with e-payment solutions such as banking applications, wallets, PayPal, Apple Pay and Samsung Pay, among 
others.

b The "Other" category includes credit transfers, bank cheques and loyalty points or cards, among others.
c The “Income” variable refers to the net income of households. This means that consumers may belong to a higher income group even if their 

personal income is low.

Use of payment methods, by sociodemographic variable in 2022
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SOURCES: ECB and Banco de España.

a Mobile payments include those made with e-payment solutions such as banking applications, wallets, PayPal, Apple Pay and Samsung Pay, among 
others.

b The "Other" category includes credit transfers, bank cheques and loyalty points or cards, among others.
c The “Income” variable refers to the net income of households. This means that consumers may belong to a higher income group even if their 

personal income is low.

Use of payment methods, by sociodemographic variable in 2022
Chart 4

4.a  POS payments

Other (b)

Mobile (a)

Cards

Cash

Other (b)

Transfers 

Mobile (a)

Cash

4.b  P2P payments

% of the total

% of the total

61.9 58.9 66.1 70.0 69.5 65.8 66.4 64.8 70.4 67.1 70.4 65.2 60.6

26.3 33.7
27.7 25.3 26.9 29.1 27.3 28.3 19.0 27.3 25.5 28.2 32.3

18
-2

4

25
-3

9

40
-5

4

55
-6

4

65
+

P
rim

ar
y

S
ec

on
d

ar
y

H
ig

he
r

<
€5

00

€5
01

-€
1,

00
0

€1
,0

01
-€

2,
00

0

€2
,0

01
-€

3,
00

0

>
€3

,0
01

Age Education Monthly household income (c)

66.8 71.1 72.3 72.9 72.0 76.9 71.0 69.2
58.5

78.6 73.7 73.9 66.9

11.0
15.0 15.4 8.5 11.9 9.8

11.9 15.4
18.5

8.2
8.0 14.7

17.7
8.5

10.7 5.6 15.5 5.8 2.9 10.1 9.9 19.5 1.7
8.5

4.1 12.5

18
-2

4

25
-3

9

40
-5

4

55
-6

4

65
+

Age

P
rim

ar
y

S
ec

on
d

ar
y

H
ig

he
r

<
€5

00

€5
01

-€
1,

00
0

€1
,0

01
-€

2,
00

0

€2
,0

01
-€

3,
00

0

>
€3

,0
01

Education Monthly household income (c)

http://www.bde.es/f/webbde/SES/Secciones/Publicaciones/InformesBoletinesRevistas/ArticulosAnaliticos/23/T1/Graficos/Files/AA231TR_UsoEfectivo_G04_Ing.xlsx


BANCO DE ESPAÑA 6 ECONOMIC BULLETIN 2023/Q1, 01  THE USE OF CASH AND OTHER MEANS OF PAYMENT: HOW IS THE WAY WE PAY CHANGING?

there has been an increase in the number of payments via mobile payment apps and credit 

transfers, which accounted for 13.0% and 8.5%, respectively, of total transactions.

Recurring payments 

Recurring payments relate to payments made at a fixed frequency. In particular, SPACE includes 

the following categories: rent or mortgage, loans, utilities, taxes, insurance policies, subscriptions, 

telephone and/or internet bills and transport. 

Citizens currently make recurring payments mostly via direct debits. Specifically, 77.5% of these 

payments were made through direct debits, whose value accounted for almost 80% of the total. 

Card payments were the second most frequently used means of payment, followed by credit 

transfers (see Chart 5).
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Recurring payments in 2022, by type
Chart 5
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Recurring payments in 2022, by type
Chart 5
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By category, no major changes have been observed overall in the use of the different payment 

methods, except for transport payments. In this category, 52% of the payments were made with 

a bank card, followed by cash, which was used for almost 33% of the payments.

Leaving transport to one side, direct debits were used intensively for telephone and/or internet bill 

payments, accounting for almost 90% of these, and to a lesser extent for paying subscriptions 

(almost 70%). As regards card payments, these were mostly used for subscriptions and taxes 

(18% and 10% of transactions, respectively). Finally, the use of cash for recurring payments was 

marginal, although nearly 5.5% of mortgage and/or rent payments were made in cash.

Conclusions 

In the 2022 study, significant changes were observed in the way Spanish citizens make and pay 

for their purchases. The COVID-19 pandemic may have accelerated a trend that had already been 
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Recurring payments in 2022, by type (cont’d)
Chart 5
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Recurring payments in 2022, by type (cont’d)
Chart 5
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under way for some years. As a result, a larger share of purchases are currently made online and, 

broadly speaking, cash usage has decreased compared with 2019.

Nevertheless, cash remains the most commonly used means of payment at the physical POS. 

Specifically, the share of cash purchases was 66% in 2022, compared with 83% in 2019. 

From a sociodemographic standpoint, older people use cash more intensively, although, in recent 

years, the use of digital means of payment for POS purchases by older people has followed a 

similar upward path to that observed in other age groups, indicating that digitalisation also 

reaches part of this population segment. Another significant finding is that the use of cash among 

different educational attainment groups has converged towards similar levels, albeit lower than 

those observed in 2019.

As regards P2P payments, 71% of them were still made in cash. Nevertheless, the greater 

convenience of making these payments via mobile payment apps or credit transfers has led to a 

lower use of cash for P2P payments compared with 2019.

Recurring payments are mostly made by means of direct debits, except for transport payments, 

for which cards are the preferred payment instrument.

In sum, the way in which citizens make their payments has changed, with higher levels of 

digitalisation partly as a result of digital payment methods becoming more convenient. Against 

this background, it is important to note that cash continues to play a key role given its widespread 

and extensive use.
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Annex 1

Use of payment methods at POS, by age, level of education and income
Table A1.1

SOURCES: ECB and Banco de España.

a Mobile payments include those made with e-payment solutions such as banking applications, wallets, PayPal, Apple Pay and Samsung Pay, among 
others.

b The "Other" category includes credit transfers, bank cheques and loyalty points or cards, among others.
c The “Income” variable refers to the net income of households. This means that consumers may belong to a higher income group even if their personal 

income is low.
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    Secondary education 28.4 26.4 84.2 66.4 14.4 27.3 0.6 4.1 0.8 2.2

    Higher education 38.7 37.9 78.1 64.8 19.5 28.3 1.4 4.1 1.0 2.8

2202910222029102220291022202910222029102eulaV

Age bracket

0.37.04.318.19.333.037.942.765.63.542-81    

0.013.53.75.45.826.332.456.657.725.9293-52    

7.63.15.59.11.049.137.740.564.921.1345-04    

7.49.18.46.05.432.920.653.864.513.3146-55    

0.45.09.17.08.541.323.847.570.129.02+56    

Monthly household income (c)

8.338.01.211.718.613.132.738.057.23.5005€<    

5.310.28.85.03.238.224.547.475.65.92000,1€-105€    

    €1,001-€2,000 31.1 22.7 66.0 57.6 31.3 36.4 1.9 2.6 0.8 3.3

    €2,001-€3,000 13.3 37.1 61.8 47.0 30.9 38.9 1.1 7.1 6.2 7.0

4.43.18.45.24.738.134.353.460.139.02100,3€>    

Level of education

    Primary education 31.7 30.8 70.8 47.5 26.4 41.9 2.3 3.4 0.5 7.2

    Secondary education 29.7 24.3 63.2 48.4 31.3 38.7 2.1 8.6 3.4 4.2

    Higher education 38.5 44.9 60.9 54.9 33.4 32.3 2.3 5.5 3.3 7.3

sdohtem tnemyaPstnemyaP

Cash Card Mobile (a) Other (b)% of the total

% of the total
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Use of payment methods in P2P transactions, by age, level of education and income
Table A1.2

SOURCES: ECB and Banco de España.

a Mobile payments include those made with e-payment solutions such as banking applications, wallets, PayPal, Apple Pay and Samsung Pay, among 
others.

b The "Other" category includes credit transfers, bank cheques and loyalty points or cards, among others.
c The “Income” variable refers to the net income of households. This means that consumers may belong to a higher income group even if their personal 

income is low.

2202910222029102220291022202910222029102snoitcasnarT

Age bracket

7.318.915.80.112.418.661.663.118.0142-81    

2.37.117.016.10.512.01.175.681.913.8193-52    

7.67.26.51.24.517.13.275.396.535.9245-04    

1.39.05.518.15.89.274.793.518.6146-55    

4.018.59.115.20.275.796.816.42+56    

Monthly household income (c)

5.38.35.910.35.815.852.397.49.1005€<    

5.117.12.86.870.0011.50.51000,1€-105€    

8.96.55.86.10.89.37.378.883.339.13000,2€-100,1€    

1.72.00.48.01.619.18.271.794.035.03000,3€-100,2€    

1.30.618.218.12.612.49.760.874.626.02100,3€>    

Level of education

    Primary education 32.0 21.5 88.8 76.9 0.0 9.8 0.9 2.9 10.3 10.4

    Secondary education 24.4 31.4 98.0 71.0 1.7 11.9 0.0 10.1 0.3 7.0

    Higher education 43.6 47.0 88.4 69.2 5.2 15.4 2.1 9.9 4.3 5.4

2202910222029102220291022202910222029102eulaV

Age bracket

2.517.07.814.412.28.154.115.76.0242-81    

3.00.67.824.00.34.00.861.398.921.2193-52    

6.717.08.018.025.911.21.254.673.624.5245-04    

6.51.11.347.20.54.642.692.710.9246-55    

1.117.115.139.07.541.991.919.21+56    

Monthly household income (c)

4.01.32.131.854.71.168.839.28.0005€<    

6.22.01.51.290.0014.28.3000,1€-105€    

1.416.11.539.34.69.24.446.097.337.12000,2€-100,1€    

6.510.10.86.36.513.05.161.597.125.82000,3€-100,2€    

4.20.043.023.86.020.19.657.053.933.54100,3€>    

Level of education

    Primary education 46.1 15.3 59.3 50.8 0.0 7.1 1.7 17.3 39.0 24.8

    Secondary education 10.1 35.7 95.8 47.9 2.3 20.1 27.9 1.9 4.0

    Higher education 43.8 49.1 83.8 60.7 2.1 11.7 12.2 20.1 1.9 7.5

Cash Mobile (a) Credit transfer Other (b)% of the total

sdohtem tnemyaPstnemyaP

% of the total
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Use of payment methods in online transactions, by age, level of education and income
Table A1.3

SOURCES: ECB and Banco de España.

a Mobile payments include those made with e-payment solutions such as banking applications, wallets, PayPal, Apple Pay and Samsung Pay, among 
others.

b The "Other" category includes credit transfers, bank cheques and loyalty points or cards, among others.
c The “Income” variable refers to the net income of households. This means that consumers may belong to a higher income group even if their personal 

income is low.

2202910222029102220291022202910222029102snoitcasnarT

Age bracket

8.715.44.415.430.354.857.26.20.214.4142-81    

4.612.24.733.336.759.168.36.24.234.7393-52    

7.218.29.926.638.462.853.23.26.929.9245-04    

7.516.27.94.232.657.164.64.38.117.946-55    

4.427.316.87.225.955.363.12.416.8+56    

Monthly household income (c)

4.912.16.911.952.957.938.10.04.45.5005€<    

9.024.30.811.445.659.946.46.29.97.6000,1€-105€    

2.614.14.121.920.956.764.30.28.820.13000,2€-100,1€    

0.510.67.329.231.955.952.26.15.337.92000,3€-100,2€    

7.615.44.812.139.060.060.42.44.321.72100,3€>    

Level of education

3.212.19.725.341.652.557.32.813.32noitacude yramirP    

    Secondary education 26.5 33.2 4.0 1.9 62.1 60.7 29.4 18.2 4.5 19.1

3.615.44.029.034.950.268.36.26.842.05noitacude rehgiH    

2202910222029102220291022202910222029102eulaV

Age bracket

4.116.23.823.557.645.625.316.514.84.5142-81    

3.317.12.223.539.167.955.23.36.134.7293-52    

1.314.22.220.925.067.662.49.11.925.7345-04    

0.018.23.415.910.640.867.927.93.819.2146-55    

3.615.88.113.321.173.868.00.07.219.6+56    

Monthly household income (c)

1.59.26.232.039.069.663.10.40.2005€<    

8.014.00.912.552.458.930.616.49.017.6000,1€-105€    

9.313.00.023.222.069.279.54.49.320.73000,2€-100,1€    

7.112.75.024.033.655.755.119.40.638.32000,3€-100,2€    

6.516.25.718.345.167.643.59.63.526.03100,3€>    

Level of education

9.74.03.034.540.452.457.75.813.82noitacude yramirP    

    Secondary education 24.2 32.6 12.7 9.7 65.0 61.7 20.4 15.9 1.8 12.7

9.416.48.813.230.856.854.85.49.845.74noitacude rehgiH    

sdohtem tnemyaPstnemyaP

Credit transfer Card e-payments (a) Other (b)% of the total

% of the total
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A key aspect in consumers’ decisions about which means 
of payment they will use is their availability. Cash is a 
widely available means of payment in Spain; digital forms 
of payment are, however, less accessible.

In 2022, 93% of the population aged 18 and above had a 
bank card. In each age group, the share of the population 
with access to bank cards is high. However, close to 2.7 
million Spaniards aged 18 and above do not reportedly 
have access to this form of payment.

Access to other digital means of payment is less widespread. 
By way of example, 56% of the population can make instant 
payments, via both online banking and mobile apps such as 
Bizum. The highest share of the population with access to 
this form of payment is in the 25-39 age group (around 
66%). The older the population, the lower the share (and 
considerably so); 48% for consumers aged 55-64 and 46% 
for those aged 65 and older.

When choosing between different means of payment, 
consumers assess their qualities and opt for those with 
the characteristics they value the most.

The reasons for preferring cash notably include greater 
awareness of spending (19.7%), followed by anonymity 
(18.4%) and its wide acceptance (13.8%). In the case of 
bank cards, consumers value, in first place, not having to 
carry a lot of cash (24.5%), followed by the fact that it is 
faster (20.1%) and safer (16.2%) (see Chart 1).

In the current landscape, where cash remains a common 
means of payment for consumers, it is important that they 
be able to access cash from different sources and that it 
continue to be accepted in stores to make purchases. 
With regard to how cash is accessed for daily purchases, 
approximately 83% of cash withdrawals are by ATM, 7.8% 
are from cash reserves and almost 5% are at bank counters 
(see Chart 2). Cash therefore in the main continues to be 
sourced from traditional channels. However, close to 3% 
of cash withdrawals are sourced from non-traditional 
channels, such as cashback/cash in shop.

Accessibility may be affected by two factors. First, ease of 
access to the ATM to withdraw and deposit cash. Second, 
the cost of these transactions. 

With regard to ease of access, most consumers report 
that they find it easy to withdraw cash from an ATM or a 
bank counter: 81% find it fairly easy or very easy to 
withdraw cash through these channels. However, 12% of 
consumers find it fairly difficult and 6% very difficult. It 
should be noted that this perceived difficulty has risen by 
4 percentage points since 2019.

Approximately 64% of consumers never pay fees to 
withdraw cash, 25.5% pay a fee sometimes/rarely and 
almost 9% pay a fee always/most of the time. 

With regard to acceptance of cash, there is a strong 
relationship between acceptance of the different means of 

Box 1

ACCESS TO AND ACCEPTANCE OF MEANS OF PAYMENT IN SPAIN

SOURCE: ECB and Banco de España.
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payment and how much consumers use them. Cash 
currently remains a widely accepted means of payment. It 
is accepted at 96% of all physical payment locations. This 

is a higher degree of acceptance than bank cards, which 
are accepted at approximately 84% of all physical 
payment locations.

Box 1

ACCESS TO AND ACCEPTANCE OF MEANS OF PAYMENT IN SPAIN (cont’d)

SOURCES: ECB and Banco de España.
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